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EXECUTIVE SUMMARY
Travel

)Î ΨΦΧέȟ ÔÈÅ ÎÕÍÂÅÒ ÏÆ 'ÅÏÒÇÉÁȭÓ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÉÎÂÏÕÎÄ ÔÒÁÖÅÌÅÒÓ ÇÒÅ× ÂÙ ΧήȢήϻ ÙÅÁÒ-over-year (y-o-y) from 6.4 million to an 
all-time high of 7.6 million. Tourist arrivals increased by 27.9% from 2016 to 2017, reaching 3.5 million visitors.

Hotel Supply Trend

The hotel industry in Georgia comprises approximately 27,333 rooms. The total supply is expected to increase by 6,754 new 
rooms by 2021.

Tbilisi and Batumi ɀMain Suppliers of Hotel Rooms

4ÂÉÌÉÓÉȭÓ ÁÎÄ "ÁÔÕÍÉȭÓ ÈÏÔÅÌ ÒÏÏÍ ÓÕÐÐÌÉÅÓ ÈÁÖÅ ÇÒÏ×Î ÓÕÂÓÔÁÎÔÉÁÌÌÙ ÏÖÅÒ ÔÈÅ ÐÁÓÔ ÆÅ× ÙÅÁÒÓȢ )Î ΨΦΧέȟ 4ÂÉÌÉÓÉȭÓ ÔÏÔÁÌ ÈÏÔÅÌ Òoom
count hit 7,875, representing a 44% increase from 2014,×ÈÉÌÅ "ÁÔÕÍÉȭÓ ÓÕÐÐÌÙ ÒÏÓÅ ÔÏ ΫȟΩΨΫ ÒÏÏÍÓȟ ÒÅÆÌÅÃÔÉÎÇ Á ÄÒÁÍÁÔÉÃ ΧΦίϻ 
ÉÎÃÒÅÁÓÅȢ 4ÁËÉÎÇ ÉÎÔÏ ÃÏÎÓÉÄÅÒÁÔÉÏÎ ÔÈÅ ÆÕÔÕÒÅ ÐÉÐÅÌÉÎÅȟ ÔÈÅÓÅ Ô×Ï ÃÉÔÉÅÓ ×ÉÌÌ ÒÅÍÁÉÎ 'ÅÏÒÇÉÁȭÓ ÔÏÐ ÓÕÐÐÌÉÅÒÓ ÏÖÅÒ ÔÈÅ ÎÅØÔ Æive
years.

International Operators Continue to Expand in Georgia 

During next few years, the Georgian hotel market is expected to grow substantially. Several major international brands will 
ÂÕÉÌÄ ÌÏÃÁÔÉÏÎÓ ÉÎ ÎÏÔ ÏÎÌÙ 4ÂÉÌÉÓÉ ÁÎÄ "ÁÔÕÍÉȟ ÂÕÔ ÁÌÓÏ ÉÎ +ÕÔÁÉÓÉȟ ÁÎÄ ÉÎ 'ÅÏÒÇÉÁȭÓ ÓÅÁÓÉÄÅ ÁÎÄ ÍÏÕÎÔÁÉÎ ÒÅÓÏÒÔÓȢ 4ÈÅ ÆÉÒÓÔ
internationally-known midscale brand, Best Western, already opened a 45-room hotel in Kutaisi. Another international brand, 
Ramada Encore, is expected to open a hotel in Kutaisi in 2019, adding another 120 rooms. In addition, the Best Western Plus 
ÊÏÉÎÅÄ "ÁËÕÒÉÁÎÉȭÓ ÈÏÔÅÌ ÍÁÒËÅÔȢ 

In 2017, three internationally-branded hotels - the Euphoria Hotel Batumi, Wyndham, and Best Western - opened in Batumi, 
ÁÄÄÉÎÇ ÁÎÏÔÈÅÒ άΧΧ ÒÏÏÍÓ ÔÏ "ÁÔÕÍÉȭÓ ÏÖÅÒÁÌÌ ÈÏÔÅÌ ÒÏÏÍ ÎÕÍÂÅÒÓȢ !Ó Á ÒÅÓÕÌÔȟ ÔÈÅ ÓÈÁÒÅ ÏÆ ÉÎÔÅÒÎÁÔÉÏÎÁÌÌÙ-branded hotel 
rooms in Batumi has now reached 24%. Today, internationally-ÂÒÁÎÄÅÄ ÈÏÔÅÌ ÒÏÏÍÓ ÒÅÐÒÅÓÅÎÔ ΨΧϻ ÏÆ 4ÂÉÌÉÓÉȭÓ ÔÏÔÁÌ ÓÕÐÐÌÙȢ 
Based on the most likely scenario, we expect the share of internationally-branded hotel rooms to reach 39% by 2020. 
Currently, Tbilisi has 20 internationally-branded hotels in the pipeline representing a total investment volume of USD 778 
million.  

Tbilisi, Batumi and Kutaisi Performed Well

/ÖÅÒÁÌÌȟ 4ÂÉÌÉÓÉȭÓ ÈÏÔÅÌ ÏÃÃÕÐÁÎÃÙ ÒÁÔÅÓ ÒÏÓÅ ÉÎ ΨΦΧέ ÁÃÒÏÓÓ ÁÌÌ ÓÅÇÍÅÎÔÓ ÂÁÒÒÉÎÇ ÔÈÅ ÅÃÏÎÏÍÙȾÂÕÄÇÅÔ ÓÅÇÍÅÎÔȢ )ÎÔÅÒÎÁÔÉÏÎÁÌ 
ÕÐÓÃÁÌÅ ÂÒÁÎÄÓ ÅÎÊÏÙÅÄ ÔÈÅ ÈÉÇÈÅÓÔ ÈÏÔÅÌ ÏÃÃÕÐÁÎÃÙ ÒÁÔÅ ÏÆ έΨϻȟ ×ÈÉÌÅ 4ÂÉÌÉÓÉȭÓ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÍÉÄÓÃÁÌÅ ÂÒÁÎÄÓ ÅØÐÅÒÉÅÎÃÅÄ ΧΦϻ
in RevPAR growth.

/ÃÃÕÐÁÎÃÙ ÒÁÔÅÓ ÆÏÒ "ÁÔÕÍÉȭÓ ÉÎÔÅÒÎÁÔÉÏÎÁÌÌÙ-branded and local upscale and middle-class hotels increased by 7.7% and 19% y-
o-y, respectively, while local upscale and midscale hotels saw a mammoth 17% RevPAR increase.

Kutaisi hotels also experienced a strong year, with 20% occupancy growth in the upscale and midscale segments and a 5% 
increase in local budget and economy class segments. Upscale and middle-class segments recorded a 24% growth in RevPAR. 

Ski Resorts Experiencing a Strong Growth Trajectory

Having entertained more than 410,000 visitors during the 2016-2017 winter season, Georgian ski resorts are opening up to and 
benefiting from a global audience. Gudauri hotels recorded their highest occupancy rates (51%) since 2014, while development 
of new resorts and infrastructural enhancements are also working to fuel growth.

At the other end of the spectrum, performance indicators in seaside resorts were negatively impacted by the lingering effects
ÏÆ 'ÅÏÒÇÉÁȭÓ ÃÕÒÒÅÎÃÙ ÄÅÐÒÅÃÉÁÔÉÏÎȢ 

Wellness and spa tourism is another high-potential growth area for Georgia. Various resorts are still in the early stages of 
development, but future prospects are promising.
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COUNTRY PROFILE
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Background

Georgia is the most active economic center in the region. With a liberal tax code, corruption free government, 
and significant opportunities for foreign investment, it provides a highly supportive  business environment. 

At the crossroads of Europe and Asia, Georgia borders Turkey, Armenia, Azerbaijan, and Russia. The country 
occupies an area of 69,700 square kilometers (sq km) and is home to a population of 3.7 million people. The 
ÃÏÕÎÔÒÙȭÓ ÌÁÎÄ ÂÏÒÄÅÒÓ ÒÕÎ Á ÌÅÎÇÔÈ ÏÆ ΧȟήΩί ËÉÌÏÍÅÔÅÒÓ ɉËÍɊȟ ×ÈÉÌÅ ÔÈÅ "ÌÁÃË ÓÅÁ ÃÏÁÓÔÌÉÎÅ ÉÓ ΩΧΫ ËÍȢ 

During last two decades, Georgia has implemented large-scale reforms that have led to political and economic 
transformation. It has strengthened its democracy and furthered its relationship with the European Union (EU). 
Georgia has also made business development within the country a top priority through encouraging 
entrepreneurship, attracting private investments, and shifting tax incentives, thereby positioning itself as an 
attractive option to the international business world. 

7ÉÔÈ ÉÔÓ ÕÎÉÑÕÅ ÃÕÌÔÕÒÁÌ ÈÅÒÉÔÁÇÅ ÁÎÄ ÅØÕÂÅÒÁÎÔ ÈÏÓÐÉÔÁÌÉÔÙȟ 'ÅÏÒÇÉÁȭÓ ÔÏÕÒÉÓÍ ÉÎÄÕÓÔÒÙ ÃÏÎÔÉÎÕÅÓ ÔÏ ÇÒÏ× ÁÎÄ 
thrive, further bolstering economic growth.

Government

'ÅÏÒÇÉÁ ÉÓ Á ÐÁÒÌÉÁÍÅÎÔÁÒÙ ÒÅÐÕÂÌÉÃȢ 0ÁÒÌÉÁÍÅÎÔÁÒÙ ÅÌÅÃÔÉÏÎÓ ÁÒÅ ÈÅÌÄ ÅÖÅÒÙ ÆÏÕÒ ÙÅÁÒÓȢ 'ÅÏÒÇÉÁȭÓ ÐÁÒÌÉÁÍÅÎÔ ÉÓ 
located in Kutaisi City and acts as the representative body for the country, exercising legislative power and 
ÄÅÖÅÌÏÐÉÎÇ ÄÏÍÅÓÔÉÃ ÁÎÄ ÆÏÒÅÉÇÎ ÐÏÌÉÃÙȢ !Ó ÁÎ ÅØÅÃÕÔÉÖÅ ÃÏÕÎÃÉÌ ÏÆ ÇÏÖÅÒÎÍÅÎÔ ÍÉÎÉÓÔÅÒÓȟ 'ÅÏÒÇÉÁȭÓ ÃÁÂÉÎÅÔ ÉÓ 
ÈÅÁÄÅÄ ÂÙ 'ÉÏÒÇÉ +ÖÉÒÉËÁÓÈÖÉÌÉȟ ×ÈÏ ÉÓ Á ÍÅÍÂÅÒ ÏÆ ÔÈÅ ÍÁÊÏÒÉÔÙ Ȱ'ÅÏÒÇÉÁÎ $ÒÅÁÍ 0ÁÒÔÙȢȱ "ÁÓÅÄ ÏÎ 
ÁÃÃÏÕÎÔÁÂÉÌÉÔÙȟ ÃÉÔÉÚÅÎ ÐÁÒÔÉÃÉÐÁÔÉÏÎȟ ÔÅÃÈÎÏÌÏÇÙȟ ÁÎÄ ÉÎÎÏÖÁÔÉÏÎ ÁÓ ÉÔÓ ÇÕÉÄÉÎÇ ÖÁÌÕÅÓȟ ÔÏÄÁÙȭÓ ÇÏÖÅÒÎÍÅÎÔ 
continues to make European and Euro-Atlantic integration a primary strategic objective. 

Legal Framework

The Georgian Constitution, adopted in 1995, lays out the structure of the national government and defines its 
ÁÕÔÈÏÒÉÔÙ ÁÎÄ ÆÕÎÃÔÉÏÎȢ 'ÅÏÒÇÉÁȭÓ ÃÏÕÒÔ ÓÙÓÔÅÍ ÈÁÓ ÔÈÒÅÅ ÂÒÁÎÃÈÅÓȡ ÔÈÅ #ÏÕÒÔÓ ÏÆ &ÉÒÓÔ )ÎÓÔÁÎÃÅ ɉ$ÉÓÔÒÉÃÔ ÏÒ #ÉÔÙ 
Courts), the Appellate Courts, and the Supreme Court. The Courts of the First Instance have jurisdiction over all 
civil, criminal, and administrative cases. Decisions from the Courts of the First Instance may be appealed to the 
Appellate Courts and further appealed to the Supreme Court. 

As an alternative to litigation, Georgian laws allow arbitration both in local as well as international arbitration 
institutions. Georgia is a member  of the International Centre for Settlement of Investment Disputes (ICSID). 
Public service hall in Georgia provides customers with state services including business registration and 
ÐÒÏÐÅÒÔÙ ÒÅÇÉÓÔÒÁÔÉÏÎ ÔÈÒÏÕÇÈ ȬÏÎÅ-stop-ÓÈÏÐȭ ÐÒÉÎÃÉÐÌÅ ÔÈÁÔ ÅÎÓÕÒÅÓ ÅÆÆÉÃÉÅÎÔ ÓÅÒÖÉÃÅ ÄÅÌÉÖÅÒÙȢ 

Property Ownership & Non-Agricultural Lands

In Georgia property rights are recognized and protected by the Law. An owner has the right to possess, use and 
dispose of his or her property. The rights of individual owners to possess, use and dispose of land are regulated 
by the land legislation. There is no restriction on non-agricultural land ownership in Georgia. According to the 
Heritage Foundation Index, Georgia has substantial improvement in property rights and is 11% above the world 
average.

CAPITAL CITY OF GEORGIA TBILISI

OFFICIAL LANGUAGE GEORGIAN

CURRENCY GEORGIAN LARI (GEL)

GDP PER CAPITA, 2016 3864.6 USD

UNEMPLOYMENT RATE, 2016 11.8%

AVERAGE MONTHLY SALARY, 2016 375USD

LIFE EXPECTANCY 72.7 years

AREAPOPULATION

3.7million 69.7K sq km

KEY FACTS

Labor Market Overview

'ÅÏÒÇÉÁȭÓ ÌÁÂÏÒ ÆÏÒÃÅ ÃÏÍÐÒÉÓÅÓ ÁÐÐÒÏØÉÍÁÔÅÌÙ ΧȟίίήȟΩΦΦ ÐÅÏÐÌÅȢ 4ÈÅ 
unemployment rate is 11.8%, which is lower than the 14.8% average 
over the last decade. As of December 2016, 14.9% of the working 
population are employed by public sector, while 85.1% work in the non-
ÐÕÂÌÉÃ ÓÅÃÔÏÒȢ 'ÅÏÒÇÉÁȭÓ ÌÁÂÏÒ ÆÏÒÃÅ ÉÓwell-educated, multi-lingual and 
relatively low cost. 
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EASE OF DOING BUSINESS 2018

International Rankings

Georgia has improved its status as a free economy thanks to its fiscal policy, regulatory efficiency, and open 
ÍÁÒËÅÔ ÐÏÌÉÃÉÅÓȢ !ÃÃÏÒÄÉÎÇ ÔÏ ÔÈÅ 7ÏÒÌÄ "ÁÎËȭÓ $ÏÉÎÇ "ÕÓÉÎÅÓÓ ÒÅÐÏÒÔ ΨΦΧή ȟ 'ÅÏÒÇÉÁ ÒÁÎËÓ ίÔÈ ÆÏÒ ȬÅÁÓÅ ÏÆ ÄÏÉÎÇ 
ÂÕÓÉÎÅÓÓȭ ÁÍÏÎÇ ΧίΦ ÅÃÏÎÏÍÉÅÓȟ ΪÔÈ ÆÏÒ ȬÅÁÓÅ ÏÆ ÓÔÁÒÔÉÎÇ ÂÕÓÉÎÅÓÓȭȟ ÁÎÄ ΪÔÈ ÆÏÒ ȬÅÁÓÅ ÏÆ ÒÅÇÉÓÔÅÒÉÎÇ ÐÒÏÐÅÒÔÙȭȢ )Î 
2017  Fitch Ratings has affirmed Georgia's Long-Term Foreign Currency Issuer Default Rating at 'BB-' with a 
0ÏÓÉÔÉÖÅ /ÕÔÌÏÏËȢ 3ÔÁÎÄÁÒÄ Ǫ0ÏÏÒȭÓ ÁÎÄ -ÏÏÄÙȭÓ  ÒÁÔÅÄ 'ÅÏÒÇÉÁ ÁÓ Ȭ""-ȭ ÁÎÄ Ȭ"ÁΨȭ ÒÅÓÐÅÃÔÉÖÅÌÙȢ  

'ÅÏÒÇÉÁ ÈÁÓ ÂÅÅÎ ÁÍÏÎÇ ÔÈÅ ÔÏÐ ȬÍÏÓÔ ÉÍÐÒÏÖÅÄȭ ÃÏÕÎÔÒÉÅÓ ÆÏÕÒ ÔÉÍÅÓ ÉÎ ÔÈÅ ÐÁÓÔ ΧΩ ÙÅÁÒÓȢ 2ÅÇÉÓÔÅÒÉÎÇ Á ÎÅ× 
business takes a maximum of two days and requires no minimum capital requirements.  According to the 
Ȭ(ÅÒÉÔÁÇÅ &ÏÕÎÄÁÔÉÏÎ )ÎÄÅØ ÏÆ %ÃÏÎÏÍÉÃ &ÒÅÅÄÏÍ ΨΦΧήȟȭ 'ÅÏÒÇÉÁȭÓ ÅÃÏÎÏÍÙ ÉÓ ÃÁÔÅÇÏÒÉÚÅÄ ÁÓ -ÏÓÔÌÙ &ÒÅÅȟ 
ranking 16th across 180 countries. 

Georgia remains the least corrupt country in the region. According to Transparency International, Georgia 
remains the top performer among the Eastern Partnership countries. 

Foreign investors in Georgia are guaranteed equal rights to those of Georgian citizens. After payment of taxes 
foreign investors are entitled to repatriate the earnings (income) gained from investments and other funds 
abroad.

Tax Climate

In order to attract investments and boost economic growth, an Estonian-type tax model was adopted in 2017 that 
exempts undistributed earnings from profit tax, and instead taxes distributed earnings only. Georgia has a liberal 
tax code that includes only six types of taxes: Profit Tax (15%), Personal Income Tax (20%), Value Added Tax 
(18%), Import Tax (0%, 5% or 12%), Excise Tax (on selected goods), and Property Tax (up to 1%). Georgia has 
Double Taxation Avoidance treaties with 52 countries. 9

76

Source: World Bank, Colliers International

GLOBAL COMPETITIVENESS INDEX 2017-2018

THE WORLD CORRUPTION RANKING, 2017

Source: Transparency International, Colliers International
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NOMINAL GDP STRUCTURE, 2016

REAL GDP GROWTH

%, year

Overview

Georgian economy performed well in 2017; GDPgrowth picked up to 4.8%.This boost was largely driven by 
double-digit export growth that worked to improve the trade balance. Based on preliminary data, it is estimated 
that the annual export rate grew by 29% year-over-year (y-o-ÙɊȢ !ÃÃÏÒÄÉÎÇ ÔÏ ÔÈÅ .ÁÔÉÏÎÁÌ "ÁÎË ÏÆ 'ÅÏÒÇÉÁȭÓ 
preliminary data tourism revenues grew by 27% and money transfers also increased by 20%, narrowing the 
current account deficit.  

!Ó 'ÅÏÒÇÉÁȭÓ ÐÒÉÎÃÉÐÁÌ ÔÒÁÄÅ ÐÁÒÔÎÅÒ ÅÃÏÎÏÍÉÅÓ ÓÕÃÈ ÁÓ 2ÕÓÓÉÁȟ )ÒÁÎȟ ÁÎÄ ÔÈÅ %5 ÁÒÅ ÒÅÃÏÖÅÒÉÎÇȟ ×Å ÓÈÏÕÌÄ ÅØÐÅÃÔ 
ÔÏ ÓÅÅ ÁÎ ÉÎÃÒÅÁÓÅ ÉÎ 'ÅÏÒÇÉÁȭÓ ÅØÐÏÒÔ ÃÁÐÁÃÉÔÙȢ 'ÅÏÒÇÉÁ ÈÁÓ ÆÒÅÅ ÔÒÁÄÅ ÒÅÇÉÍÅÓ ×ÉÔÈ ÃÏÕÎÔÒÉÅÓ ÏÆ #ÏÍÍÏÎ×ÅÁÌÔÈ 
of Independent States and Turkey; Georgia has already signed free-trade agreements with the EU (DCFTA), the 
European Free Trade Association (EFTA) states, and China, and negotiations are currently underway for free-
trade with India.

!ÃÃÏÒÄÉÎÇ ÔÏ ÔÈÅ )ÎÔÅÒÎÁÔÉÏÎÁÌ -ÏÎÅÔÁÒÙ &ÕÎÄȭÓ ÆÏÒÅÃÁÓÔȟ 'ÅÏÒÇÉÁ ×ÉÌÌ ÍÁÉÎÔÁÉÎ ÔÈÅ ÅÃÏÎÏÍÉÃ ÇÒÏ×ÔÈ ÁÔ ÁÒÏÕÎÄ Ϊ-
5.5% in 2018-2021. The Georgian government is committed to fiscal sustainability and restraining current 
spending. Therefore, the fiscal deficit is expected to narrow through 2018-20.

Exports

'ÅÏÒÇÉÁȭÓ ÌÅÁÄÉÎÇ ÔÒÁÄÅ ÅØÐÏÒÔ ÐÁÒÔÎÅÒÓ ÉÎ ΨΦΧέ ×ÅÒÅ 2ÕÓÓÉÁȟ !ÚÅÒÂÁÉÊÁÎȟ 4ÕÒËÅÙȟ !ÒÍÅÎÉÁȟ ÁÎÄ #ÈÉÎÁȢ %ØÐÏÒÔÓ ÔÏ 
the EU countries increased by 13% y-o-y and represented 24% of the total exports; exports to the CIS countries 
that rose significantly by 60% y-o-y amounted to 43.3% of the total exports.

Fast-growing Sectors

The fastest growing sectors during the first nine months of 2017 were construction (up 12%), hotels and 
restaurants (up 11.9%), mining and quarrying (up 7.2%), financial intermediation (up 7%), and real estate 
operations (up 6.9%). 

REMITTANCES, 2012-2017 CURRENCY FLUCTUATIONS (LCU PER  USD), Y-O-Y % CHANGE

Source: World Bank, Colliers InternationalSource: National Bank of Georgia, Colliers International
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Foreign Direct Investment (FDI)

Based on preliminary data FDI inflows in 2017 increased by 16.2% y-o-y and amounted to USD 1.86 billion 
(bn). FDI growth in the construction, and hotel and restaurant sectors accelerated by 114% and 58%, 
respectively. 

FDI is expected to remain high into the 2020s due to two factors. The first will stem from Chinese road and 
rail investments that plan to link with new, long-distance trade routes (boosting traffic via Turkey, 
Azerbaijan, and Iran). The second increase is expected to come from foreign investors seeking to do 
business in a low-tax, lightly-regulated regional base. Approval by the European Bank for Reconstruction 
and Development (EBRD) to finance the Nenskra Hydropower Plant project (HPP) and the offer of USD 
285mln in extended funds from the IMF also worked to strengthen external financing assurances.

Inflation

!ÌÔÈÏÕÇÈ ÔÈÅ ÈÅÁÄÌÉÎÅ ÉÎÆÌÁÔÉÏÎ ÉÎ ΨΦΧέ ×ÁÓ  ÁÔ άϻȟ ÁÂÏÖÅ ÔÈÅ ÃÅÎÔÒÁÌ ÂÁÎËȭÓ ÔÁÒÇÅÔ ɉΩϻɊȟ ÉÎÆÌÁÔÉÏÎ ÉÓ 
ÅØÐÅÃÔÅÄ ÔÏ ÓÌÏ× ÄÏ×Î ÓÔÁÒÔÉÎÇ ÉÎ ÅÁÒÌÙ ΨΦΧήȢ !ÃÃÏÒÄÉÎÇ ÔÏ ÔÈÅ )-&ȟ 'ÅÏÒÇÉÁȭÓ ÍÏÎÅÔÁÒÙ ÐÏÌÉÃÙ ÒÉÇÈÔÌÙ 
ÐÌÁÃÅÓ ÅÍÐÈÁÓÉÓ ÏÎ ÐÒÉÃÅ ÓÔÁÂÉÌÉÔÙȢ )Î ÁÄÄÉÔÉÏÎȟ ÒÅÆÏÒÍÓ ÃÏÎÔÉÎÕÅ ÔÏ ÓÕÐÐÏÒÔ ÐÒÉÃÅ ÓÔÁÂÉÌÉÔÙȢ 'ÅÏÒÇÉÁȭÓ 
Larization program has triggered the decrease in the dollarization of deposits and loans. 
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FDI INFLOWS BY YEARS (mln, USD)

28.3%

15.8%

16.3%
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10.1%
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FDI BY SECTORS

2017

*Preliminary data
Source: Geostat, Colliers International

Preliminary data
Source: Geostat, Colliers InternationalSource: Geostat, Colliers International

-1.0

0.0

1.0

2.0

3.0

4.0

5.0

6.0

7.0

8.0

9.0

J
a
n

1
5

A
p
r1

5

J
u

l1
5

O
ct

1
5

J
a
n

1
6

A
p
r1

6

J
u

l1
6

O
ct

1
6

J
a
n

1
7

A
p
r1

7

J
u

l1
7

O
ct

1
7

J
a
n

1
8

Headline Inflation

Core Inflation

INFLATION, %



TOURISM OVERVIEW
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Travel Volume to Georgia

In 2017 the number of international inbound travelers grew by 18.8% y-o-y from 6.4 million to all-time high 
7.6 million. The majority of visitors came from Armenia, Azerbaijan, Russia, Turkeyand Iran. The number of 
international visitors from Saudi Arabia, Kuwait and Iran grew significantly in 2017 by 165%, 154% and 118% 
respectively. Visits from the EU countries also showed the positive trend. Visits from the U.K., Austria and 
Netherlands were up 40%, 34% and 31% respectively. July and August remained the most popular months  for 
visiting Georgia. 

In 2017 46% of the inbound travelers were tourists followed by same-day visit (32%) and transit (22%) 
categories. Tourist arrivals increased by 27.9% over 2016 reaching 3.5 million visitors in 2017. According to the 
7ÏÒÌÄ 4ÒÁÖÅÌ ÁÎÄ 4ÏÕÒÉÓÍ #ÏÕÎÃÉÌȭÓ ɉ744#Ɋ ÆÏÒÅÃÁÓÔ ÔÏÕÒÉÓÔ ÁÒÒÉÖÁÌÓ ×ÉÌÌ ÁÍÏÕÎÔ ÔÏ ήȟΦΫάȟΦΦΦ ÂÙ ΨΦΨέȢ  
Georgia also ranks 16thÁÍÏÎÇ ΧήΫ ÃÏÕÎÔÒÉÅÓ ÉÎ 744# ÒÁÎËÉÎÇ ÏÆ ȬÌÏÎÇ ÔÅÒÍ-ÇÒÏ×ÔÈ ÏÆ ÔÏÕÒÉÓÍ ÁÎÄ ÔÒÁÖÅÌȭÓ 
ÃÏÎÔÒÉÂÕÔÉÏÎ ÔÏ '$0ȭȢ  !ÃÃÏÒÄÉÎÇ ÔÏ ÔÈÅ 'ÅÏÒÇÉÁÎ ÔÏÕÒÉÓÍ ÄÅÖÅÌÏÐÍÅÎÔ ÓÔÒÁÔÅÇÙȟ 'ÅÏÒÇÉÁ ÁÉÍÓ ÔÏ ÁÔÔÒÁÃÔ ΧΧ 
million international visitors by 2025. 

Citizens of 98 countries are allowed to travel to Georgia without visa and stay up to one full year. In addition, 
foreigners who hold visa/residence permit 0f 50 countries enjoy visa-free travel to Georgia. Visitors who need 
to obtain visa can take advantage of e-visa portal for getting the short-term visa. Simplified travel and visa 
free regimes build on the strong growth of inbound tourism.

Road travel remains  the main mean of transport  for international arrivals due to the large share of 
neighboring countries in  the inbound travel. However, visits by airlines grew by 47% in 2017. 
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INTERNATIONAL ARRIVALS  BY TYPES OF VISIT 

 24h+ Same-day visit Transit

Source: Georgian National Tourism Administration, Colliers International

Country 2012 2013 2014 2015 2016 2017

Armenia 921,929 1,291,838 1,325,635 1,468,888 1,496,437 1,718,016

Azerbaijan 931,933 1,075,857 1,283,214 1,393,257 1,523,703 1,694,998

Russia 513,930 767,396 811,621 926,144 1,038,750 1,392,610

Turkey 1,533,236 1,597,438 1,442,695 1,391,721 1,256,561 1,246,745

Iran 89,697 85,598 47,929 25,273 147,937 322,938

Ukraine 76,610 126,797 143,521 141,734 174,858 193,002

Israel 30,851 39,922 42,385 59,487 92,215 125,319

India 6,833 6,195 4,679 12,114 36,410 59,732

Kazakhstan 15,115 21,148 28,394 36,777 48,849 56,765

Saudi Arabia 1,169 3,780 5,485 9,850 21,257 56,247

Poland 20,563 36,946 46,314 41,425 44,436 52,284

Germany 26,448 30,815 33,446 36,826 40,915 51,445

Belarus 7,972 12,915 19,148 28,959 37,110 47,984

USA 28,513 26,713 28,272 31,147 34,250 42,645

UK 14,805 16,672 18,586 19,233 19,198 26,852

DYNAMICS OF TOURISM ARRIVALS FROM TOP 15 SOURCE MARKETS
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Economic Impact of Tourism

4ÏÕÒÉÓÍ ÉÎÄÕÓÔÒÙ ÁÃÃÏÕÎÔÅÄ ÆÏÒ έȢΧϻ ÏÆ 'ÅÏÒÇÉÁȭÓ ÅÃÏÎÏÍÙ ÉÎ ΨΦΧάȢ $ÕÒÉÎÇ ÔÈÅ ÆÉÒÓÔ ί ÍÏÎÔÈÓ ÏÆ ΨΦΧέ ÔÏÕÒÉÓÍ 
value added  grew by 13% y-o-y and amounted to 3.16 bn. Tourism value added reflects the economic activity 
generated by industries such as hotels, food and beverage (F&B), travel companies, airlines and other 
transportation services. Accommodation category that represents 19% of the total value added grew by 33% y-
o-y through 9M of 2017. F&B industry was also up 10%. Tourism and Travel industry supported  102,650 jobs in 
2016 that represents 15% of total jobs provided by business sector. 

Revenues from inbound tourism have been growing rapidly for the past five years. Based on preliminary data, 
revenues in 2017 rose by 27% y-0-y and amounted to USD 2.75 bn. The volume of foreign card operations by 
international travelers has also been growing steadily  (+27% ) hitting 2.1 bn Gel in 2017. Spending volume 
should increase as Georgia continues to attract travelers with higher holiday budgets.

It has been announced that the 18th World Federation of Tourist Guide Associations (WFTGA) international 
convention will be held in Tbilisi, Georgia from January 21, 2019 to January 27, 2019. The convention will bring 
together around  300-500 tourist guides from 70 countries. Hosting WFTGA will increase awareness about 
tourism in Georgia and will contribute to the development of tourism industry.

TOURISM VALUE ADDED, BILLIONS, GEL
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STRUCTURE OF 
TOURISM OUTPUT 

9M 2017

TOURISM REVENUES, USD, BILLIONS

Source: National Bank of Georgia, Colliers International
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Source: Geostat, Colliers International
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Travel Purposes

Number of guests in hotels has a positive trend during the past four years. Out of 2.54 mln hotel guests in 2016 
1.7 mln were international travelers. 75% of them were leisure travelers, 21% visited Georgia for business 
purposes and only 2% for the health tourism. Average length of stay of tourists in Georgia is 12 days. Ukrainian 
and Russian tourists tend to stay for the longest periods on average 15 and 12 days, respectively. As number of 
guests in hotels is growing, revenues in hotel industry have increased to 519.8 mln Gel in 2016. FDI in hotels and 
restaurants during 2012-2016 amounted to 320 mln USD. 

Types of Tourism

Winter tourism is gaining momentum. Government is actively involved in the implementation of various 
projects. Mestia-Hatsvali cableway construction was completed in 2017. Goderdzi ski resort in Adjara and 
Tetnuldi ski resort in Mestia were recently opened. Two cableways were added to Goderdzi resort. 

Wine tourism, adventure tourism and spa and wellness tourism are in their early development although they 
have a  great potential. Government is planning to intensify work on developing medical tourism as Georgia can 
become quite competitive in the region offering lower prices to the customers. 

Benchmarking 

In 2016, tourist arrivals in Central and Eastern Europe grew by 4%. Many destinations enjoyed strong results, 
including Georgia (+19%), Bulgaria (+16%), Moldova (+12%), Romania and Lithuania (both +11%).  Estonia 
recorded 5% growth. 
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Source: Geostat, Colliers InternationalSource: Geostat, Colliers International
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Photo: Kutaisi International Airport

Domestic Tourism

In 2016, Georgian residents took a total of 12.96mln domestic trips. 46% of those trips included at least one 
overnight stay, with the average trip length being 2.2 nights. Residents of Tbilisi accounted for the largest 
share (28.3%) of the trips, followed by the residents of Imereti and Racha (21.3%) and Shida Kartli (10%) 
regions. Majority of the domestic trips made by the Georgian residents were with the intention to visit 
friends and relatives. The second and third most frequent purposes were shopping and medical care, 
respectively. Adjara was the third most visited region in 2016; since it is located next to the Black Sea, it was 
the most popular holiday, leisure, and recreation destination. 

$ÏÍÅÓÔÉÃ ÔÏÕÒÉÓÍ ÉÓ Á ÓÉÇÎÉÆÉÃÁÎÔ ÐÁÒÔ ÏÆ 'ÅÏÒÇÉÁȭÓ ÅÃÏÎÏÍÉÃ ÁÃÔÉÖÉÔÙȢ )Î ΨΦΧάȟ ÄÏÍÅÓÔÉÃ ÔÒÁÖÅÌ ÓÐÅÎÄÉÎÇ 
accounted for 71.8% of direct Travel & Tourism GDP. Total expenditure by domestic visitors amounted to 
over 1.6bn GEL. Majority, 463.8mln GEL, was spent on food and drinks, followed by shopping (433.4mln GEL) 
ÁÎÄ ÔÒÁÎÓÐÏÒÔÁÔÉÏÎ ɉΨέΩÍÌÎ '%,ɊȢ 3ÉÎÃÅ ήΫϻ ÏÆ ÄÏÍÅÓÔÉÃ ÖÉÓÉÔÏÒÓ ÐÒÅÆÅÒÒÅÄ ÔÏ ÓÔÁÙ ÁÔ Á ÆÒÉÅÎÄȭÓȟ ÒÅÌÁÔÉÖÅȭÓȟ ÏÒ 
their own home, spending on accommodation accounted for only 4.6% of the total expenditure. 

869,631 local travelers stayed in hotels in 2016. 58% of them for leisure and 28% for business purposes. 
Hotels in Tbilisi received 232,390 local guests , while hotels in Batumi and Kutaisi hosted 170,790 and 42,911 
Georgian guests, respectively. 

2,252,535

312,357 271,363

3,164,139

495,668 405,173

Tbilisi Batumi Kutaisi

2016 2017

Source: Georgian Civil Aviation Agency, Colliers International

NUMBER OF PASSENGERS RECEIVED  IN AIRPORTS 2016-2017

Air Travel

Airlines carried 4.07 million passengers in 2017, up by 43% from 2016 
according to the Georgian Civil Aviation Agency. Tbilisi International Airport 
once again received the largest number of passengers, depicting a 40% 
growth compared to last year.  At the same time, the number of passengers 
in Kutaisi Airport increased significantly by 49%. Batumi Airport is also up 
from 312,357 to 495,668 passengers. The number of incoming international 
travelers in Batumi airport rose from 129,718 in 2016 to 208,845 in 2017, 
which represents a 61% increase. The number of international arrivals 
increased by 47.5% and 19.6% in Tbilisi and Kutaisi airports, respectively. 

There are 33 airlines operating in Georgian market offering passengers 43 
direct routes to 28 countries. The major airlines offering flights to Tbilisi 
airport includes Turkish Airlines, Lufthansa, Flydubai, and Qatar Airways The 
list of airlines operating in Batumi airport include Turkish Airlines, Georgian 
Airways, Belavia, and Air Arabia. Ones operating in Kutaisi airport include 
Wizz Air Hungary and Ukraine International. Wizz Air is the leading low-cost 
carrier in Georgia. It currently offers routes to 11 countries and more 
connections to major European cities are on the way in 2018. Flights to 
Barcelona, Paris, Rome and Prague will be launched in May 2018. In 
addition, Flydubai added Kutaisi as its new seasonal destination. Flydubai 
will offer flights to Kutaisi airport starting from June 2018. The airline will 
also increase the number of flights to Batumi airport from 4 to 7 per week. 
Pegasus also increased the frequency of its flights to and from Tbilisi airport 
from 7 to 9 per week. Affordable travel opportunities from European cities 
will boost inbound tourism even further.
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Origin Destination
Flight 

Duration 
(hours)

Tbilisi Baku 1.1

Tbilisi Tehran 1.7

Tbilisi Istanbul 2.0

Tbilisi Tel Aviv 2.1

Tbilisi Kiev 2.2

Tbilisi Moscow 2.4

Tbilisi Athens 2.6

Tbilisi Minsk 2.6

Kutaisi Vilnius 2.6

Kutaisi Budapest 2.7

Tbilisi Dubai 2.9

Tbilisi Warsaw 3.0

Tbilisi Riga 3.1

Tbilisi
Saint 

Petersburg
3.1

Tbilisi Vienna 3.2

Kutaisi Berlin 3.3

Tbilisi Prague 3.4

Tbilisi Almaty 3.5

Tbilisi Munich 3.6

Kutaisi Milan 3.6

Tbilisi Amsterdam 4.2

Tbilisi Urumqi 4.5

Tbilisi London 4.6

Batumi Istanbul 1.7

Batumi Kiev 2.0

DIRECT FLIGHTS FORM GEORGIA MAIN FLIGHT ROUTES

Source: Georgian National Tourism Administration, Colliers International Source: www.flighttime-calculator.com
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MICE Facilities 

MICE (Meetings, incentives, conferencing, exhibitions) tourism is an important sector for hospitality 
industry and is an opportunity for Georgia to transform itself to a year-round destination. Convention and 
Exhibition Bureau of Georgia offers customers, national and overseas, a place where they can obtain 
honest and impartial advice for prospective MICE events in the country.

Substantial supply of high-end internationally-branded hotels, safe environment, visa free travel with up 
to 100 countries, direct flights to 28 countries, cultural and geographical diversity and a vast number of 
attractions create favorable environment for attracting international business visitors. In addition, the 
economic initiatives and incentives that the Georgian government has introduced to attract more 
international clients to the country are significant in the development of the MICE market. The liberal 
economy, attractive business environment, free industrial zones, improved quality of public services, lack 
of corruption and recent investments in tourism infrastructure make Georgia a good place to invest.

Supply

Over the past few years the supply of conference facilities has been growing both in Tbilisi and Batumi. 
4ÈÅ ÃÁÐÉÔÁÌ ÈÏÌÄÓ Ϊήϻ ÏÆ 'ÅÏÒÇÉÁȭÓ ÔÏÔÁÌ ÓÕÐÐÌÙ ÏÆ ÃÏÎÆÅÒÅÎÃÅ ÁÎÄ ÍÅÅÔÉÎÇ ÆÁÃÉÌÉÔÉÅÓȟ ×ÉÔÈ ÁÎ ÏÖÅÒÁÌÌ 
ÃÁÐÁÃÉÔÙ ÔÏ ÈÏÓÔ ÁÂÏÕÔ έȟΫΦΦ ÄÅÌÅÇÁÔÅÓȢ "ÁÔÕÍÉȭÓ ÃÏÎÆÅÒÅÎÃÅ ÆÁÃÉÌÉÔÉÅÓ ÃÁÎ ÁÃÃÏÍÍÏÄÁÔÅ ΫȟάΦΦ ÇÕÅÓÔÓȢ 
The rest of the MICE facilities are located in other regions of the country with the capacity of 2,600 
guests. The supply growth can mostly be attributed to an increasing number of internationally-branded 
ÈÏÔÅÌÓ ÉÎ 4ÂÉÌÉÓÉ ÁÎÄ "ÁÔÕÍÉȢ 4ÈÅ ÏÐÅÎÉÎÇ ÏÆ ÔÈÅ "ÉÌÔÍÏÒÅ (ÏÔÅÌ 4ÂÉÌÉÓÉ  ÉÎ ΨΦΧά ÈÁÓ ÉÎÃÒÅÁÓÅÄ ÔÈÅ ÃÉÔÙȭÓ 
stock by two conference halls able to host about 850 delegates. 

During the next four years sixteen new internationally-branded hotels are expected to open in Tbilisi, 
with a conference/meeting facilities able to accommodate 10,830 guests. 

Demand

On average, 5-7% of hotel guests in Georgia are MICE tourists. The vast majority of events are held in 
4ÂÉÌÉÓÉȢ 4ÈÅ ÌÁÒÇÅÓÔ ÁÎÄ ÏÎÅ ÏÆ ÔÈÅ ÍÏÓÔ ÓÉÇÎÉÆÉÃÁÎÔ ÅÖÅÎÔ ÉÎ ΨΦΧέ ×ÁÓ Ȱ4ÂÉÌÉÓÉ "ÅÌÔ Ǫ 2ÏÁÄ &ÏÒÕÍȱȟ ÈÏÓÔÉÎÇ 
about 2,000 delegates from more than 60 countries.  In 2017 Tbilisi received roughly 500,000 delegates 
who participated in various conferences and meeting.

Batumi is an attractive destination for MICE as well. Around 100,000 delegates attended conferences and 
meetings in 2017. Batumi hosted the 17th Congress of the Conference of European Constitutional Courts, 
attended by delegates from more than 40 countries. 

Georgia has the high potential to become a top MICE destination for CIS, middle east and Central Asian 
countries. 
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Tbilisi Hotel Market Overview 
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7,875
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Number of Hotels

Number of Rooms

1,247,605

# of International 
passengersin Tbilisi Airport

�ƒ Hotel investors, developers, and operators continue to show 
a strong appetite for opportunities in the Tbilisi marketplace. 
International midscale brands are expected to be a 
�•�‹�‰�•�‹�ˆ�‹�…�ƒ�•�–���ƒ�†�†�‹�–�‹�‘�•���–�‘�����„�‹�Ž�‹�•�‹�ï�•���Š�‘�–�‡�Ž���Ž�ƒ�•�†�•�…�ƒ�’�‡�ä�������’�‹�’�‡�Ž�‹�•�‡���ˆ�—�Ž�Ž��
of new developments paints a rosy and vibrant picture of the 
�…�‹�–�›�ï�•���‡�…�‘�•�‘�•�‹�…���ˆ�—�–�—�”�‡�ä

�ƒ ���‡���ƒ�”�‡���…�‘�•�ˆ�‹�†�‡�•�–���–�Š�ƒ�–�����„�‹�Ž�‹�•�‹�ï�•���’�”�‘�•�’�‡�…�–�•���”�‡�•�ƒ�‹�•���•�–�”�‘�•�‰�ä�����‡��
�„�‡�Ž�‹�‡�˜�‡���–�Š�ƒ�–�����„�‹�Ž�‹�•�‹���™�‹�Ž�Ž���”�‡�•�ƒ�‹�•���
�‡�‘�”�‰�‹�ƒ�ï�•���–�‘�’���†�‡�•�–�‹�•�ƒ�–�‹�‘�•�á��
drawing increased numbers of international visitors who 
appreciate the incredible value offered by the city. 

TBILISI
'ÅÏÒÇÉÁȭÓ ÃÁÐÉÔÁÌ ÁÎÄ ÔÈÅ largest city in the country, Tbilisi offers 
visitors an original blend of East and West. Set deep in the 
Mtkvari River valley, the city boasts picturesque architecture, a 
lively arts and cultural scene, and the famously welcoming 
Georgian lifestyle, making it a fascinating travel destination. 

Photo: Ibis Styles Tbilisi centre


